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How prepared is your business for climate change? 

Indeed, is climate change real? If so, what are the 

implications for your business?

Barack Obama’s United Nations Climate Change speech, 

started with the following words:

“That there are so many of us are here today is a recognition 

that the threat from climate change is serious, it is urgent, and 

it is growing. Our generation’s response to this challenge will 

be judged by history, for if we fail to meet it — boldly, swiftly, 

and together — we risk consigning future generations to an 

irreversible catastrophe. No nation, however large or small, 

wealthy or poor, can escape the impact of climate change. 

Rising sea levels threaten every coastline. More powerful storms 

and floods threaten every continent. More frequent drought and 

crop failures breed hunger and conflict in places where hunger 

and conflict already thrive. On shrinking islands, families are 

already being forced to flee their homes as climate refugees. 

The security and stability of each nation and all peoples – our 

prosperity, our health, our safety – are in jeopardy. And the time 

we have to reverse this tide is running out.”

Australia’s Parliamentary Multi-Party Climate Change 

Committee says this:

“The Committee acknowledges that Australia needs to 

reduce its carbon pollution, as part of global efforts to combat 

climate change. Cuts in global pollution are necessary to 

reduce the risks posed by unmitigated climate change. For 

Australia, these risks are large, threatening our economy, our 

natural heritage (including icons such as the World Heritage 

listed Great Barrier Reef), and our way of life.”

While there may be a continuing debate in mainstream 

media on whether climate change is human-induced 

or even if it exists, those with the most to lose such as 

countries, businesses and communities have reached 

consensus that the threat of climate change is a real and 

significant threat. Credible organisations from the CSIRO 

to the Bureau of Meteorology, to almost every large 

company in Australia, every state government, and many 

local government agencies are working on a response to 

climate change, both from the point of view of mitigation 

(reducing greenhouse gas emissions) and adaptation 

(building resilience to cope with the impacts of climate 

change). Insurance companies are modeling impacts so 

that they can price their premiums better.

For someone owning or running a small to medium-sized 

business, the danger is that there is little capacity to receive 

specific advice on the risks climate change may pose. My 

advice is for you is to begin by thinking about the implications 

of climate change in two possible ways:

•  A price on carbon — There’s been talk of an emissions trading 

scheme, which was unceremoniously postponed by the Rudd 

government. The current government is committed to delivering 

a price on carbon, through emissions trading or a carbon tax.

•  Direct impact of climate change on your business — 

Whether it’s an increased frequency in floods and storms, 

higher temperatures or rising sea levels, climate change 

impacts are on the rise and should be factored into day-to-day 

business operations.

Carbon price
Once a mechanism is proposed and accepted, a price will 

be put on each tonne of greenhouse gas emissions. Regardless 

of the type of business you’re in, a price on carbon will flow 

through to it. The way it works is that the price signals the market 

to reduce its reliance on fossil fuels. The likely implications of a 

carbon price are higher electricity and gas prices and a rise in 

the cost of goods or services that use lots of energy.

Direct impact
The direct impact of climate change will likely vary, 

depending on the type of business you operate.

The severity of flood events along the east coast of 

Australia is set to increase. This has flooding implications 

for businesses located in, or close to, flood zones. Consider 

your insurance here to protect you against not only flood 

damage (not just storm), but also loss of business due to 

flood damage. If you are in zones (such as the west) that are 

likely to be drier, then think of the cost of water rising.

If you are close to the sea, particularly in cyclone-prone 

areas, both the frequency and severity of storm surges and 

cyclones are set to increase.

If your business is highly dependent on fresh produce, 

then think of the likely impacts to your suppliers and how that 

may flow on to your business.

The number of hot days per year will likely rise. Think 

through the implications of customer comfort and the impact 

of this on your business. It may be good if you are selling 

beer, but not that great if you are into hot curries!

These are just some of the challenges climate change 

may bring our way. Regardless of the general noise about 

climate change, business managers must ignore government 

inaction and take the time to quantify risks and plan actions 

to manage them with due care. 

“The number  
of hot days per 
year will likely 
rise, which is 
good if you sell 
beer and bad if 
you sell curry.”
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